RAYA SPA

Social Media Growth Campaign Case Study

Client: Raya Spa

Industry: Beauty, Wellness & Spa

Project Type: Social Media Management & Growth

Agency: Solven Media

Services: Social Media Strategy, Content Creation, Graphic Design, Short-Form Content,
Content Planning, Social Media Management, Community Engagement

PROJECT OVERVIEW

Raya Spa is a beauty and wellness brand focused on creating a relaxing and premium
experience for its customers.

When Raya Spa partnered with Solven Media, our role was focused specifically on social
media.

The goal was to build a stronger and more professional social media presence that reflected the
quality of the spa while creating content that could attract attention, encourage engagement,
and build trust with potential customers.

Rather than treating social media as simply a place to post promotional offers, we developed a
content strategy designed to make Raya Spa's platforms feel like an active extension of the
brand.

THE CHALLENGE

For a spa and wellness business, social media plays a major role in how potential customers
judge the brand.

Before booking, customers often want to know:

e \What does the business look like?
e \What services are available?



Does the experience look professional?
Can | trust this business?

What do other customers think?

What makes this spa different?

Raya Spa needed a social presence that could answer these questions visually and
consistently.

The challenge was to create content that was:
Professional enough to communicate quality.
Engaging enough to capture attention.
Authentic enough to build trust.

And most importantly:

Consistent enough to make the brand memorable.

OUR OBJECTIVE

Our goal was to transform Raya Spa's social media presence into a stronger digital
representation of the brand.

We focused on:

Improving the overall visual identity

Creating more engaging content

Maintaining a consistent posting strategy

Showcasing the spa's services

Building audience trust

Increasing social media engagement

Improving brand awareness

Creating content that encouraged potential customers to interact with the brand

The focus was social media growth, not website development or paid lead generation.

OUR SOCIAL MEDIA STRATEGY



01. CONTENT STRATEGY

We developed a content strategy based around the different reasons someone might follow a
spa brand.

Instead of constantly selling services, we created a balance between:
Education + Inspiration + Services + Engagement + Brand

This helped the page feel more like a valuable social media presence and less like a digital
brochure.

02. VISUAL CONTENT

We created visually consistent content designed to communicate the premium nature of Raya
Spa.

The creative direction focused on:

Clean layouts
Professional imagery
Beauty-focused visuals
Service highlights
Promotional content
Educational graphics
Brand-focused designs
Social-first compositions

Every post was created with the platform in mind rather than simply resizing generic marketing
material.

03. ENGAGEMENT-FOCUSED CONTENT

A major part of the strategy was creating content that gave people a reason to interact.
Instead of only publishing:

"Book your appointment today."



We incorporated content designed to generate:

Comments
Shares

Saves
Questions
Reactions
Conversations

The goal was to make the audience feel involved with the brand.

04. SERVICE SHOWCASE

Spa services can be difficult to sell through plain text.
People want to see the experience.

We therefore used social media content to visually communicate the services and the overall
feeling associated with Raya Spa.

This included content around:

Treatments

Beauty services

Spa experiences
Customer-focused benefits
Service education
Promotional opportunities

The objective was to turn services into visual experiences.

05. BRAND CONSISTENCY

Consistency was one of the most important parts of the project.
We worked to establish a recognizable visual language across the social platforms.

This meant maintaining consistency in:



Typography

Layout

Imagery

Messaging

Content style

Brand presentation

When someone repeatedly sees a brand online, consistency helps create familiarity.

And familiarity helps build trust.

06. CONTENT MIX

We created different types of content rather than repeating the same format.

The content mix included:

Educational Content

Helping the audience understand beauty and wellness topics.
Promotional Content

Highlighting services, offers, and opportunities to book.
Brand Content

Showing the personality and atmosphere of Raya Spa.
Engagement Content

Posts designed to encourage comments and interaction.

Visual Content

High-quality imagery and designs created to capture attention while users scroll.




SOCIAL MEDIA EXPERIENCE

Our objective was to make Raya Spa's social media profile feel like a digital version of the
customer experience.

When someone visits the profile, they should immediately feel:

Professional.
Relaxing.
Premium.
Trustworthy.
Welcoming.

The social feed became more than a collection of posts.

It became part of the brand experience.

THE RESULTS

A STRONGER SOCIAL PRESENCE

Through consistent content creation and strategic social media management, Solven Media
helped Raya Spa establish a more engaging and professional digital presence.

The campaign focused on improving:

Content quality

Audience engagement
Brand consistency

Social media presence
Service awareness
Audience trust

Overall content performance

Rather than using exaggerated or unsupported numbers, this case study focuses on the actual
scope of our work and the improvements we were responsible for.



WHAT WE DELIVERED

Social Media Strategy

Content strategy

Content pillars

Monthly content planning
Platform-specific strategy
Engagement strategy

Content Creation

Social media posts
Promotional graphics
Educational content
Engagement posts
Service-focused content
Brand content
Short-form content

Social Media Management

Content scheduling

Posting

Profile management

Content optimization
Audience engagement
Ongoing strategy adjustments

Creative Direction

Visual consistency
Brand-focused layouts
Social media design system
Content presentation
Creative concepts

THE SOLVEN MEDIA APPROACH

We believe social media management should be more than:



Create — Post — Repeat.
For Raya Spa, we approached social media as a continuous growth system.
Understand the audience

!

Create relevant content

l

Build visual consistency

l

Encourage engagement

l

Analyze performance

!

Improve the strategy
!
Repeat

This allowed the content strategy to evolve instead of becoming repetitive.

THE BIGGER IMPACT

The biggest value of social media isn't always visible through one post.
It's created through the accumulation of hundreds of small interactions.
A potential customer may:

See a Reel.

!



Visit the profile.

!

Look through the feed.

!

See a service post.

l

Read educational content.

l

See the brand consistently appearing.

l

Develop trust.
!
Eventually become a customer.

That's why we focused on building the overall social media presence, not chasing one viral
post.

PROJECT SNAPSHOT

Category Details
Client Raya Spa
Industry Beauty, Wellness & Spa
Project Social Media Growth Campaign
Agency Solven Media

Primary Focus Social Media

Services Strategy, Content Creation & Management



Content Educational, Promotional, Engagement & Brand Content
Main Objective Improve social presence, engagement & trust

Approach Consistent, strategic & audience-focused content

FINAL OUTCOME

Solven Media helped Raya Spa build a more professional, consistent, engaging, and
brand-focused social media presence.

Instead of treating social media as a simple posting channel, we turned it into a platform for:
Brand Awareness

Audience Engagement

Service Discovery

Trust Building

Customer Relationships

And long-term digital growth.

RAYA SPA x SOLVEN MEDIA

Turning Social Media Into a Brand Experience.
We didn't just create posts for Raya Spa.

We created a social presence designed to make the brand look better, communicate better,
and connect better with its audience.

Your Brand Deserves Better.
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